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This study investigates the phenomenon of market 

algorithmization and its implications for economic 

behavior, focusing on consumer preferences and 

digital market efficiency in Indonesia. As digital 

platforms increasingly mediate market interactions, 

algorithms play a central role in collecting, 

processing, and translating consumer data into 

recommendations, pricing decisions, and transaction 

flows. Using an interpretive empirical approach, this 

research examines how algorithmic systems shape 

consumer choice architectures and influence purchase 

decisions across Indonesia’s rapidly expanding digital 

economy. The findings reveal that algorithm-driven 

personalization and dynamic pricing enhance market 

efficiency by reducing search costs, accelerating 

transactions, and improving preference–product 

matching. However, these efficiency gains coexist 

with structural challenges, including reduced 

transparency, algorithmic price discrimination, and 

uneven consumer influence shaped by digital literacy 

disparities. The study contributes to the literature on 

digital markets by demonstrating that algorithmic 

efficiency is not value-neutral but embedded within 

institutional and behavioral dynamics. The findings 

offer policy-relevant insights for regulating 

algorithmic governance while supporting inclusive 

and sustainable digital market development. 

* Corresponding author, email address:  *misbah.coy@gmail.com   

 

 

 

 

 

 

 

 

 

 

mailto:*misbah.coy@gmail.com


37 

 

 

 

INTRODUCTION 

The increasing algorithmization of markets represents one of the most profound 

transformations in contemporary economic systems, particularly within digitally 

intensive economies such as Indonesia. As one of the largest and fastest-growing digital 

markets in Southeast Asia, Indonesia has experienced rapid expansion of e-commerce 

platforms, mobile-based transactions, and data-driven services that increasingly rely on 

algorithmic decision-making. Algorithms now mediate essential market functions, 

including product recommendations, price determination, search rankings, and 

promotional visibility. These mechanisms fundamentally alter the structure of market 

interactions by shifting decision authority from human actors to automated systems 

optimized through continuous data feedback. In such environments, consumer behavior 

is no longer shaped solely by intrinsic preferences or price signals but is increasingly 

influenced by algorithmic curation, personalization, and predictive analytics embedded 

within digital platforms. 

Despite the rapid growth of scholarship on algorithmized markets, several critical 

research gaps remain insufficiently addressed, particularly in emerging digital economies 

such as Indonesia. First, existing studies predominantly examine algorithmic influence on 

consumer behavior such as satisfaction, engagement, or impulsive buying in isolation, 

without systematically linking these behavioral changes to broader indicators of market 

efficiency(Li et al., 2023). Second, research on algorithmic pricing largely emphasizes 

technical efficiency or revenue optimization, while neglecting its interaction with 

consumer preference formation and perceived fairness, especially under conditions of 

limited transparency(Sánchez-Cartas et al., 2021). Third, prior studies are heavily 

concentrated in developed economies, relying on experimental or platform-specific data 

that may not capture the institutional, cultural, and regulatory heterogeneity of emerging 

markets, thereby limiting external validity. Fourth, Indonesian digital economy research 

remains skewed toward adoption and firm performance perspectives, with minimal 

attention to demand-side behavioral dynamics and algorithm-induced preference 

endogeneity (Hadi Putra & Santoso, 2020). Finally, the literature lacks integrative 

frameworks that combine behavioral economics, market efficiency analysis, and 

algorithmic governance, resulting in fragmented insights that fail to explain how 

efficiency gains may coexist with welfare losses and power asymmetries(Hadi Putra & 

Santoso, 2020; Herani, 2025; Ingriana, 2023; Sánchez-Cartas et al., 2021). Addressing 

these gaps is essential to advance theoretical and empirical understanding of 

algorithmized markets. By simultaneously examining consumer preference formation, 

market efficiency outcomes, and governance implications within the Indonesian digital 

context, this study positions itself as one of the first to offer a comprehensive, 

behaviorally grounded analysis of market algorithmization in an emerging economy. 

The objective of this study is to comprehensively examine the impact of market 

algorithmization on consumer preferences and digital market efficiency within the 

Indonesian context. Specifically, this research aims to analyze how algorithmic 

mechanisms such as personalized recommendation systems, algorithmic ranking, and 

dynamic pricing shape consumer decision-making processes and contribute to the 

endogenous formation of preferences in digital marketplaces. In addition, the study seeks 
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to evaluate the implications of algorithm-driven market structures for digital market 

efficiency, including price transparency, perceived fairness, and allocative outcomes from 

the consumer perspective. By integrating behavioral economics with market efficiency 

analysis, this research also aims to identify the conditions under which algorithmic 

efficiency gains may coexist with welfare distortions and power asymmetries between 

platforms, sellers, and consumers. Ultimately, the study intends to provide empirically 

grounded insights that inform regulatory and policy debates on algorithmic governance, 

consumer protection, and sustainable digital market development in emerging economies 

such as Indonesia. 

 

THEORETICAL FRAMEWORK  

The rapid algorithmization of contemporary digital markets has fundamentally 

reshaped economic behavior and market outcomes, challenging foundational economic 

assumptions about consumer preferences and market efficiency in both advanced and 

emerging economies. At the core of this transformation are algorithmic systems 

embedded within digital platforms including recommender engines, personalized 

advertising, and dynamic pricing mechanisms which do not merely respond to consumer 

behavior but proactively shape preferences through data-driven feedback loops. Such 

algorithmic mediation alters how consumers perceive choice sets, reducing search 

complexity while simultaneously reinforcing specific consumption pathways, leading to 

endogenous preference formation rather than exogenous rational choice. While classical 

frameworks assume consumer preferences to be stable and independent of the market 

environment, recent scholarship reveals that algorithms can change satisfaction levels, 

purchase frequency, and impulsive buying tendencies by optimizing content and price 

signals tailored to individual behavioral data(Wang et al., 2024). This phenomenon is 

particularly pronounced in mobile-first contexts such as Indonesia’s digital economy, 

where platform-mediated cues dominate decision environments, raising vital questions 

about autonomy, information asymmetry, and psychological manipulation. 

From an efficiency perspective, algorithmization is often justified on the basis of 

improved matching, lower transaction costs, and enhanced allocative efficiency; dynamic 

pricing systems, for instance, adjust prices in real time based on supply demand 

conditions, inventory dynamics, and competitive pressures. In theory, such systems 

should bring prices closer to equilibrium and improve market outcomes. However, 

empirical evidence indicates that algorithmic pricing can also lead to higher price 

dispersion, tacit collusion, and reduced price transparency, potentially undermining 

consumer welfare even while enhancing short-term operational metrics (Grace & Onum, 

2025) . While real-time pricing may increase responsiveness and platform revenue, it may 

also generate supra-competitive pricing and discriminatory outcomes that traditional 

economic models do not anticipate, especially in data-rich environments where 

algorithms segment and predict consumer willingness to pay (Spann et al., 2024). These 

dual effects suggest that market efficiency must be evaluated not only through allocative 

measures but also through welfare-oriented and behavioral metrics that account for 

fairness, equity, and consumer perception. Thus, algorithmic enhancements that raise 

operational efficiency risk creating new forms of structural inequality in digital 

marketplaces. 

Beyond efficiency, algorithmized markets raise pervasive concerns about fairness, 
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governance, and regulatory oversight. Platform owners increasingly exert algorithmic 

governance a form of rule-making embedded in automated systems that determine 

visibility, pricing, and competitive positioning often outside the reach of traditional 

regulatory scrutiny. Without transparent algorithmic design or accountability 

mechanisms, digital platforms can inadvertently or intentionally reinforce power 

asymmetries between sellers, platforms, and consumers. In emerging economies where 

institutional capacity for oversight is still evolving, these asymmetries may be 

exacerbated by uneven levels of digital literacy, limited consumer protection frameworks, 

and market dominance by a small number of powerful intermediaries. Such environments 

are particularly susceptible to algorithm-driven distortions, where efficiency gains for 

platforms do not necessarily translate into equitable welfare gains for end consumers or 

small sellers. These governance gaps highlight an urgent need for interdisciplinary 

approaches integrating economics, behavioral science, and public policy to ensure that 

algorithmic systems are aligned with broader market health and consumer interests. 

Despite growing interest in algorithmic markets, the existing literature remains 

fragmented, with several salient research gaps that hinder comprehensive understanding. 

First, much of the current research examines algorithmic effects on consumer behavior or 

pricing strategies separately, but few studies systematically investigate both preference 

formation and market efficiency outcomes within the same analytical framework. Prior 

reviews on digital consumer behavior often highlight personalization and engagement 

effects without directly linking these to price dynamics or welfare implications (Wang et 

al., 2024). Second, algorithmic pricing research frequently focuses on theoretical 

efficiency gains or potential distortions in developed economies, leaving questions about 

how these mechanisms operate in heterogenous markets with varying institutional 

capacities such as Indonesia largely unanswered. Third, major gaps exist in integrating 

behavioral economics perspectives (e.g., autonomy, trust, perceived fairness) with 

traditional efficiency analyses to explain how algorithmic systems impact decision quality 

and surplus distribution simultaneously. Fourth, although studies have raised concerns 

about tacit collusion and discriminatory pricing, empirical evidence especially based on 

large-scale platform data remains limited, constraining the generalizability of prior 

findings beyond specific sectors or contexts. Finally, regulatory responses to algorithmic 

markets are unevenly theorized and empirically underexamined, particularly in emerging 

markets where digital governance frameworks are still nascent. These gaps signal the 

need for integrated, context-grounded, and methodologically diverse research designs 

that bridge consumer choice theory, industrial organization, and digital economics. 

Addressing these gaps, this proposed research offers a novel, empirically 

grounded analysis of market algorithmization that simultaneously examines consumer 

preference evolution and digital market efficiency in an emerging economy setting. By 

conceptualizing algorithms not merely as tools but as structural drivers of economic 

behavior, the study is positioned to contribute original insights into how platform-

mediated algorithmic systems shape both demand and allocative outcomes. To date, there 

has been no comprehensive empirical investigation that jointly assesses the behavioral 

effects of algorithmic personalization alongside the efficiency implications of dynamic 

pricing and market governance structures within Indonesia’s digital marketplace context. 

Therefore, this research represents one of the first integrated efforts to evaluate 

algorithmic market impacts holistically, offering actionable implications for scholars, 
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policymakers, and platform designers. 

 

RESEARCH METHOD 

This study employs a qualitative research design grounded in secondary data 

analysis, which is suitable for exploring complex social phenomena and contextual 

dynamics of market algorithmization without the need for primary data collection. 

Qualitative secondary data analysis involves re-examining existing textual material such 

as peer-reviewed journal articles, policy documents, industry reports, and other 

authoritative sources to address new research questions and develop interpretive insights 

(Hecker & Kalpokas, n.d.; Thematic Analysis of Secondary Data). Thematic analysis 

serves as the core analytical technique in this study, allowing systematic identification, 

coding, and interpretation of patterns or themes within the collected qualitative sources 

(Li et al., 2023). Through iterative coding and categorization, this method enables the 

researcher to synthesize meanings, uncover recurrent conceptual structures, and relate 

them back to the research objectives linking algorithmic market mechanisms with 

consumer preferences and market efficiency. Thematic analysis of secondary data is 

particularly advantageous because it leverages a wide range of pre-existing, high-quality 

scholarly and policy materials, saving time and resources while expanding analytical 

breadth across geographic and temporal contexts. To ensure analytical rigor, sources were 

selected based on relevance, methodological quality, and publication in Scopus-indexed 

outlets where possible, ensuring the trustworthiness and academic integrity of the data 

synthesis process (Sánchez-Cartas et al., 2021). This approach effectively bridges 

existing literature with novel interpretive insights, making it highly appropriate for 

examining algorithmized economic behavior in an emerging digital market environment. 

RESULT AND DISCUSSION 

Market Algorithmization and Economic Behavior: Consumer Preferences and 

Digital Market Efficiency 

 
Figure 1: Market Algorithmization and Economic Behavior: Consumer 

Preferences and Digital Market Efficiency 

This study examines the growing phenomenon of market algorithmization and its 

implications for economic behavior, with particular attention to consumer preferences 
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and digital market efficiency in Indonesia. As one of the fastest-growing digital 

economies in Southeast Asia, Indonesia provides a highly relevant empirical context in 

which algorithm-driven markets increasingly mediate interactions between consumers 

and firms. The expansion of e-commerce platforms, digital financial services, ride-hailing 

applications, and social commerce has transformed traditional market mechanisms into 

data-intensive, algorithmically coordinated systems. This research conceptualizes market 

algorithmization as a process in which consumer data are systematically collected, 

processed, and translated into market outcomes through algorithms that shape 

recommendations, pricing, and transaction flows. 

At the core of this transformation lies consumer data, which function as the 

primary input of algorithmic markets. In Indonesia, digital platforms collect extensive 

behavioral data, including search histories, click-through patterns, transaction records, 

geolocation, and time-based usage. These data do not merely describe consumer 

behavior; they actively construct consumer preferences within the market system. 

Preferences are increasingly inferred, predicted, and reinforced by algorithms rather than 

being expressed independently by consumers. This study finds that Indonesian consumers 

often encounter products, services, and prices that are pre-filtered by algorithmic logic, 

thereby narrowing the choice architecture while simultaneously increasing perceived 

relevance and convenience. 

Market algorithms act as the central processing mechanism that translates raw 

consumer data into actionable market signals. In the Indonesian context, two dominant 

algorithmic functions are particularly salient: recommendation systems and dynamic 

pricing mechanisms. Recommendation algorithms personalize product visibility based on 

inferred preferences, past behavior, and aggregated patterns from similar users. Dynamic 

pricing algorithms adjust prices in real time based on demand fluctuations, consumer 

segmentation, location, and temporal factors. Together, these algorithmic processes 

reshape the interaction between supply and demand, shifting market coordination away 

from traditional price discovery toward automated, data-driven optimization. 

The empirical findings of this research indicate that personalized 

recommendations significantly influence consumer purchase decisions in Indonesia’s 

digital markets. Consumers often interpret algorithmic recommendations as signals of 

product quality, popularity, or suitability, even when such recommendations are primarily 

driven by engagement optimization rather than intrinsic value. This reinforces a feedback 

loop in which consumer behavior validates algorithmic predictions, leading to further 

refinement of personalization models. As a result, preferences become endogenous to the 

platform environment, shaped continuously by prior interactions and algorithmic 

filtering. 

Purchase decisions, in this framework, represent a critical junction between 

algorithmic influence and human agency. While consumers retain formal autonomy in 

deciding whether to transact, their decisions are increasingly conditioned by 

algorithmically curated information sets. In Indonesia, where digital literacy levels vary 

significantly across regions and socio-economic groups, this conditioning effect is 

uneven. Urban consumers with higher exposure to digital platforms may actively navigate 

algorithmic environments, whereas consumers in semi-urban and rural areas may rely 

more heavily on default recommendations and platform cues. This asymmetry has 

important implications for market fairness and inclusivity. 
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Following the purchase decision, feedback and evaluation mechanisms play a 

crucial role in sustaining algorithmic markets. Consumer reviews, ratings, repeat 

purchases, and post-transaction engagement generate new data that feed back into the 

system. This study highlights that Indonesian platforms place substantial weight on post-

purchase feedback as a means of continuously recalibrating recommendation accuracy 

and pricing strategies. Feedback loops thus serve both a technical and economic function: 

they enhance algorithmic performance while reinforcing platform control over market 

dynamics. 

The aggregation of user data and insights emerging from these feedback processes 

contributes directly to digital market efficiency. Market efficiency in this study is 

understood not solely in terms of price efficiency, but as a multidimensional construct 

encompassing transaction speed, matching accuracy between consumer preferences and 

products, and reductions in search and information costs. In Indonesia, algorithmic 

markets have demonstrably reduced the time and effort required for consumers to locate 

desired goods and services. Consumers benefit from faster transactions and more relevant 

offerings, while firms benefit from improved demand forecasting and inventory 

management. 

Research also identifies structural tensions within algorithmic market efficiency. 

While efficiency gains are evident at the system level, they may coexist with new forms 

of inefficiency and distortion at the individual level. Algorithmic pricing can lead to price 

dispersion and personalized price discrimination, raising concerns about transparency and 

consumer welfare. Similarly, recommendation systems may create filter bubbles that limit 

exposure to alternative products, reducing long-term market diversity. In the Indonesian 

context, where regulatory oversight of algorithmic practices remains evolving, these 

dynamics warrant careful policy attention. 

The study finds that algorithmic market efficiency in Indonesia is deeply 

intertwined with platform governance and institutional trust. Consumers tend to accept 

algorithmic outcomes when platforms are perceived as credible, secure, and aligned with 

consumer interests. Trust in digital payment systems, data protection mechanisms, and 

dispute resolution processes enhances the effectiveness of algorithmic coordination. 

Conversely, concerns about data misuse, opaque pricing, or manipulative 

recommendations can undermine consumer confidence and weaken market efficiency. 

Market algorithmization represents a shift from decentralized market coordination 

toward platform-mediated economic behavior. In Indonesia, this shift has contributed to 

the rapid scaling of digital markets and the integration of previously fragmented consumer 

segments. At the same time, it has concentrated informational and strategic power within 

a limited number of dominant platforms. This concentration raises questions about 

competition, data ownership, and the long-term sustainability of algorithm-driven 

efficiency gains. 

This study demonstrates that market algorithmization fundamentally reshapes 

economic behavior by embedding consumer preferences within algorithmic systems that 

govern digital markets. In Indonesia, the interaction between consumer data, market 

algorithms, personalized recommendations, and feedback mechanisms has enhanced 

digital market efficiency while simultaneously introducing new economic and regulatory 

challenges. Algorithmic markets offer substantial benefits in terms of speed, convenience, 

and matching accuracy, but they also redefine the nature of consumer choice and market 
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transparency. Understanding these dynamics is essential for policymakers, platform 

operators, and researchers seeking to ensure that digital market efficiency aligns with 

broader goals of equity, competition, and consumer welfare in Indonesia’s evolving 

digital economy. 

 

Discussion on Market Algorithmization and Economic Behavior: Consumer 

Preferences and Digital Market Efficiency 

This study examines the growing phenomenon of market algorithmization and its 

implications for economic behavior, with particular attention to consumer preferences 

and digital market efficiency in Indonesia. As one of the fastest-growing digital 

economies in Southeast Asia, Indonesia represents a critical empirical context in which 

algorithm-driven markets increasingly mediate interactions between consumers and firms 

(Grace & Okoh, 2025; Spann, 2025). The rapid expansion of e-commerce platforms, 

digital financial services, ride-hailing applications, and social commerce has transformed 

traditional market mechanisms into data-intensive, algorithmically coordinated systems 

(Neubert, 2022). In line with platform economy theory, this study conceptualizes market 

algorithmization as a process in which consumer data are systematically collected, 

processed, and translated into market outcomes through algorithms that shape 

recommendations, pricing, and transaction flows (Varian, 2019; Acquisti et al., 2016). 

At the core of this transformation lies consumer data, which function as the 

primary input of algorithmic markets. Digital platforms in Indonesia routinely collect 

extensive behavioral data, including search histories, click-through patterns, transaction 

records, geolocation, and temporal usage metrics (Acquisti et al., 2016). These data do 

not merely reflect consumer behavior but actively participate in constructing consumer 

preferences within the market system. Consistent with behavioral economics 

perspectives, preferences are increasingly inferred, predicted, and reinforced by 

algorithmic systems rather than expressed independently by consumers (Sunstein, 2017; 

Vomberg et al., 2024). As a result, Indonesian consumers frequently encounter products, 

services, and prices that are pre-filtered by algorithmic logic, narrowing choice 

architectures while simultaneously increasing perceived relevance and convenience. 

Market algorithms serve as the central processing mechanism that translates raw 

consumer data into actionable market signals. In the Indonesian digital market context, 

two algorithmic functions are particularly salient: recommendation systems and dynamic 

pricing mechanisms. Recommendation algorithms personalize product visibility based on 

inferred preferences, historical behavior, and aggregated consumption patterns from 

similar users (Spann, 2025). Dynamic pricing algorithms, meanwhile, adjust prices in real 

time according to demand fluctuations, consumer segmentation, geographic location, and 

temporal conditions (Neubert, 2022; Grace & Okoh, 2025). Together, these mechanisms 

shift market coordination away from traditional price discovery toward automated, data-

driven optimization processes. 

The empirical findings of this study indicate that personalized recommendations 

exert a significant influence on consumer purchase decisions in Indonesia’s digital 

markets. Consumers often interpret algorithmic recommendations as indicators of product 

quality, popularity, or suitability, even when such recommendations are primarily 

optimized for engagement rather than intrinsic value (Vomberg et al., 2024). This 

dynamic reinforces a feedback loop in which consumer behavior validates algorithmic 
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predictions, leading to further refinement of personalization models. Consequently, 

consumer preferences become endogenous to the platform environment, continuously 

shaped by prior interactions and algorithmic filtering (Acquisti et al., 2016). 

Purchase decisions thus represent a critical junction between algorithmic 

influence and human agency. While consumers retain formal autonomy in deciding 

whether to transact, their decisions are increasingly conditioned by algorithmically 

curated information sets (Sunstein, 2017). In Indonesia, where levels of digital literacy 

vary across regions and socio-economic groups, this conditioning effect is uneven. Urban 

consumers with higher digital exposure may engage more actively with algorithmic 

environments, whereas semi-urban and rural consumers tend to rely more heavily on 

default recommendations and platform cues. This asymmetry raises important concerns 

regarding market fairness, inclusivity, and unequal exposure to algorithmic influence 

(Spann, 2025). 

Following the purchase decision, feedback and evaluation mechanisms play a 

central role in sustaining algorithmic markets. Consumer reviews, ratings, repeat 

purchases, and post-transaction engagement generate new data that feed back into the 

system, enabling continuous algorithmic learning (Neubert, 2022). This study finds that 

Indonesian platforms place considerable weight on post-purchase feedback to recalibrate 

recommendation accuracy and pricing strategies. These feedback loops function 

simultaneously as technical learning systems and economic control mechanisms, 

reinforcing platform dominance over market dynamics (Grace & Okoh, 2025). 

The aggregation of user data and insights derived from feedback processes 

contributes directly to digital market efficiency. In this study, market efficiency is 

understood as a multidimensional construct encompassing efficient pricing, faster 

transaction processes, accurate matching between consumer preferences and products, 

and reduced search and information costs (Varian, 2019). Empirical observations in 

Indonesia indicate that algorithmic markets significantly reduce the time and effort 

required for consumers to locate desired goods and services, while firms benefit from 

improved demand forecasting and inventory optimization (Grace & Okoh, 2025). 

Nevertheless, this research also identifies structural tensions within algorithmic 

market efficiency. While efficiency gains are observable at the system level, they may 

coexist with new forms of inefficiency and distortion at the individual level. Algorithmic 

pricing can generate price dispersion and personalized price discrimination, raising 

concerns regarding transparency and consumer welfare (Vomberg et al., 2024). 

Recommendation systems may also create filter bubbles that limit exposure to alternative 

products, reducing long-term market diversity and competition (Sunstein, 2017). In 

Indonesia, where regulatory oversight of algorithmic practices remains in development, 

these dynamics warrant close institutional scrutiny. 

This study finds that algorithmic market efficiency in Indonesia is closely linked 

to platform governance and institutional trust. Consumers are more likely to accept 

algorithmic outcomes when platforms are perceived as credible, secure, and aligned with 

consumer interests (Acquisti et al., 2016). Trust in digital payment infrastructures, data 

protection frameworks, and dispute resolution mechanisms strengthens algorithmic 

coordination, whereas concerns about data misuse or opaque pricing undermine 

confidence and efficiency (Spann, 2025). Overall, market algorithmization in Indonesia 

represents a shift from decentralized coordination toward platform-mediated economic 
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behavior, offering efficiency gains while simultaneously reshaping consumer autonomy, 

competition, and market transparency. 

 

CONCLUSION 

This study concludes that market algorithmization has become a central 

mechanism shaping economic behavior in Indonesia’s digital economy. Algorithms no 

longer function merely as technical tools but operate as institutional structures that 

mediate interactions between consumers and firms through data processing, personalized 

recommendations, and dynamic pricing. The findings demonstrate that consumer 

preferences are increasingly endogenous, formed and reinforced within algorithmic 

environments that filter information and structure choice. While algorithmic coordination 

enhances digital market efficiency by accelerating transactions, improving matching 

accuracy, and reducing search costs, it simultaneously introduces structural tensions 

related to transparency, price discrimination, and unequal algorithmic influence across 

consumer groups. These outcomes suggest that efficiency gains in algorithmic markets 

are not value-neutral but are accompanied by distributional and governance challenges. 

The implications of this study are threefold: theoretically, it underscores the need to 

integrate market efficiency theory with behavioral and algorithmic perspectives; 

institutionally, it highlights the urgency of regulatory frameworks ensuring transparency 

and consumer protection; and practically, it calls for responsible platform design that 

balances efficiency, trust, and equity to sustain inclusive digital market development in 

Indonesia. 
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